
82.1%

53.5% 20.1%

100%

*  In 2017, approximately 10.9 billion shares of China United Network Communications Limited were acquired by the strategic investors introduced by the mixed-
ownership reform through non public share issuance and transfer of existing shares. These shares were no longer restricted from sale in November 2020. 

**  Pursuant to the initial grant of restrictive share incentive scheme, China United Network Communications Limited granted approximately 800 million restricted 
shares to the core employees, of which, approximately 300 million shares were unlocked in April 2020.

***  Excluded the interest regarding the pre-emptive right owned by China Unicom Group Corporation (BVI) Limited in 225,722,791 shares of the Company.

As at 31 December 2020

Strategic investors*, employee restrictive incentive shares**

and other public shareholders

26.4%***

17.9%

63.2%

36.8%

China Unicom (BVI) Limited Public Shareholders

CHINA UNITED NETWORK
COMMUNICATIONS GROUP

COMPANY LIMITED

ompanyCP R O F I L E

hareholdingS S T R U C T U R E

China Unicom (Hong Kong) Limited (the “Company”) was incorporated 

in Hong Kong in February 2000 and was listed on the New York Stock 

Exchange (“NYSE”)# and The Stock Exchange of Hong Kong Limited 

on 21 June 2000 and 22 June 2000 respectively. On 1 June 2001, the 

Company was included as a constituent stock of the Hang Seng Index. 

The Company merged with China Netcom Group Corporation (Hong 

Kong) Limited on 15 October 2008. 

The Company was one of the “Fortune Global 500” companies for 

consecutive years, and ranked 290th in “Fortune Global 500” for the 

year 2020. It was also voted as “Asia’s No.1 Most Honored Telecom 

Company” for the fifth consecutive year by Institutional Investor. 

The Company is committed to being a creator of smart living trusted by 

customers, connecting the world to innovate and share a good smart 

living, improving the quality of products and services continuously to 

fulfill customer needs. Future products and services will be developed 

in a “smart” way. Internet of Things, cloud computing, Big Data and 

other technologies will be used for the smart processing on data 

and information. The Company’s telecommunication network covers 

China and connects to the world. It operates a wide range of services, 

including mobile broadband, fixed-line broadband, mobile voice, 

fixed-line voice, ICT, data communications and other related value-

added services. As at the end of 2020, the Company had mobile billing 

subscribers of about 306 million, of which 4G and 5G subscribers 

of about 270 million, fixed-line broadband subscribers of about 86 

million, and fixed-line local access subscribers of about 47 million. 

As at 31 December 2020, the ultimate parent company of the Company, 

China United Network Communications Group Company Limited had 

an effective interest of 52.1% of the shares in the Company through 

China United Network Communications Limited (“A Share Company”), 

China Unicom (BVI) Limited and China Unicom Group Corporation (BVI) 

Limited; the strategic investors, employee restrictive incentive shares 

and the public shareholders of A Share Company had an effective 

interest of 27.8% of the shares in the Company through A Share 

Company’s shareholding in China Unicom (BVI) Limited. The remaining 

20.1% of the shares in the Company were beneficially owned by public 

shareholders.

# Based on the Executive Order 13959 issued on 12 November 2020 by 
the former President of the United States and the guidance by the US 
Department of Treasury’s Office of Foreign Assets Control, NYSE staff 
determined to commence proceedings to delist the Company’s ADSs and 
suspended trading in the Company’s ADSs from 11 January 2021. In order 
to protect the interests of the Company and its shareholders, on 20 January 
2021, the Company filed with the NYSE a written request for a review of the 
determination by a Committee of the Board of Directors of the NYSE. Please 
refer to the Company’s announcement dated 21 January 2021 for details. 

China Unicom
Group Corporation
(BVI) Limited

CHINA UNITED NETWORK
COMMUNICATIONS LIMITED

(Issued shares: approximately 31.0 billion shares)

CHINA UNICOM (HONG KONG) L IMITED
(Issued shares: approximately 30.6 billion shares)
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WANG XIAOCHU
Chairman and Chief Executive Officer

Dear Shareholders,

In 2020, in the face of the challenges from the complicated internal and 

external environment, the Company actively supported the pandemic 

prevention and control, firmly implemented the strategy of focus, innovation 

and cooperation, and accelerated the comprehensive digital transformation. 

It endeavored to optimise the ecology of the industry, and achieved 

remarkable results in the network “co-build and co-share”, achieving growing 

momentum in operation and development. It further unleashed the power of 

the mixed-ownership reform and continued to make solid strides on high-

quality development.

Chairman’s
Statement
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Statement
OVERALL RESULTS
In 2020, the Company registered service 

revenue of RMB275.8 billion, representing 

a n  i n c r e a s e  o f  4 . 3 %  y e a r - o n - y e a r , 

outperforming the industry average of 

3.6% while the speed of development 

continued to lead the industry.  The 

Company’s profitabil ity was steadily 

improved while quality and efficiency were 

remarkably enhanced. Profit before income 

tax amounted to RMB16.0 billion and profit 

attributable to equity shareholders of the 

Company amounted to RMB12.5 billion, 

representing a year-on-year increase of 

10.3%. EBITDA1 amounted to RMB94.1 

billion.

The Company deeply implemented the new 

development philosophy and adhered to 

win-win cooperation. It fully implemented 

“co-build and co-share” of 5G network, 

further improving the cost efficiency. 

During the year, with effective control of 

t h e  i n v e s t m e n t  p a c e ,  t h e  c a p i t a l 

expenditure amounted to RMB67.6 billion. 

Free cash flow2 remained strong, reaching 

RMB37.9 billion. The Company’s financial 

position was further strengthened and 

solidified.

The Company attached great importance to shareholders’ returns. 

With due regard to the Company’s profitability, debt and cash flow 

level and capital requirements for future development, etc., the 

Board of Directors recommended the payment of a final dividend of 

RMB0.164 per share, as compared to a dividend of RMB0.148 per 

share for 2019. Going forward, the Company will continue to strive 

to enhance its profitability and shareholders’ returns.

BUSINESS DEVELOPMENT
During the year, the pandemic repeatedly brought challenges to the 

Company’s operations. However, the prevention of pandemic had 

accelerated the development of the digital economy. The Company 

seized the opportunities of development, turned adversity into 

opportunities, achieving effective pandemic prevention and control 

with orderly production and operation. The Company actively drove 

rational and disciplined competition in the market to promote 

healthy development of the industry. It restored growth in 

fundamental businesses and continuously enhanced the revenue 

generation capability in innovative businesses. The customer 

perception and service levels continued to improve, achieving initial 

success in high-quality development of the Company.

Persistent in value-oriented operation to further improve 

the development quality of mobile business

The Company actively participated in creating positive industry 

dynamics, advocating rational competition and sustainable 

development, and shifting focus from subscriber scale development 

to subscriber quality and value enhancement. The Company 

continued its effort in building a digital operating system of 

market ing  and serv ic ing  whi le  s t rengthening  B ig  Data 

empowerment to drive smart and targeted scenario marketing. By 

accelerating the offer of innovative products for consumer market 

and focusing on medical and hygiene, infotainment, sports and 

healthcare and other key areas, the Company provided customers 

with rich and diversified terminal experience. The Company 

provided customers with simplified self-service to improve its 

service support system. By optimising resource allocation, “cross-

region integrated services” was launched to meet the mobility 

needs of customers, enabling customer satisfaction to continuously 

improve.

Our value-oriented operation delivered 

fruitful results, as the growth momentum 

of mobile business further emerged. The 

mobile service revenue and the billing 

subscriber ARPU grew sequentially for 

three consecutive quarters. In 2020, the 

Company’s  mobi le  serv ice  revenue 

rebounded and reached RMB156.7 billion. 

The mobile bi l l ing subscribers ARPU 

reached RMB42.1, up by 4.1% year-on-

year. Mobile handset data traffic volume 

grew by 16.5% year-on-year, while the 

month ly  average  DOU per  handset 

subscriber reached approximately 9.7 GB. 

Selling and marketing expenses further 

decreased, achieving steady pace in quality 

improvement transformation and the 

continuous improvement of profitability.
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C H A I R M A N ’ S  S T A T E M E N T

Seizing the window of opportunity to achieve scale 

breakthrough in 5G business

2020 was the first year for scale development of 5G. The Company 

seized the opportunities and carried through value-oriented 

operation and service experience excellence to promote the scale 

development of 5G business. In consumer market, the Company 

deployed Big Data analytics for customer segmentation with precise 

strategy. It promoted online and offline integrated and multi-

dimensional scenario target marketing for 5G business. The 

Company deeply advanced industry cooperation and created a 5G 

pan-smart terminal ecosystem integrating “terminal + content + 

application”, empowering the consumer Internet market 

development. The Company actively prepared commercial trial of 

5G Messaging and developed lightweight portal to improve product 

competitiveness by adhering to industry collaboration and co-built 

eco-system. In the government and enterprise market, focusing on 

areas such as industrial Internet, smart city, medical healthcare and 

others, the Company successfully built a number of 5G lighthouse 

projects, garnering over 250 high-quality lighthouse customers, and 

achieved 5G commercialisation in 2B (To Business) setting. The 

Company officially released three 5G private network products and 

built a centralised 5G private network/MEC self-service platform, 

elevating 5G innovative products and applications to a new level. In 

addition, leveraging the first-mover advantages in 5G and industry 

verticals, the Company led in establishing a 5G fund of funds to 

accelerate the formation of proprietary core competency system. 

With more than 1,000 members in 5G Application Innovation 

Alliance, the Company made phased progress in the industry eco-

system construction.

During the year, the Company’s 5G package subscribers reached 

70.83 million, and the penetration rate of 5G package subscribers 

reached 23%, which was above industry average of 20%. As 5G 

network coverage further improves, applications featured by VR/AR 

games and high-definition 4K/8K video continue to enrich and the 

terminal penetration continues to increase, the Company will strive 

to promote the continuous rapid grow of 5G subscribers and 

effectively drive the sustainable and healthy development of mobile 

business.

Adopting customised strategy based on the geographical 

features to maintain steady growth of broadband 

business

During the year, leveraging the differentiated advantages of 

broadband quality and content, the Company firmly grasped the 

valuable opportunities of rising demand in remote office, online 

education among others during the pandemic and strengthened 

integrated operations, achieving steady 

growth in  the f ixed- l ine broadband 

services. In Northern China, the Company 

highlighted its broadband quality and 

service leadership to maintain its business 

scale. In Southern China, the Company 

cont inued to  s tep  up  cooperat ion , 

activated broadband port resources and 

improved its operating system. Focusing on 

home market, the Company strengthened 

value-oriented operation for home users 

through bundling of smart home products, 

v ideo and priv i leges.  With Big Data 

ana lyt i cs ,  prec i s ion  market ing  and 

retention management were powered up 

and the Company was able to carry out 

target marketing in key areas, continuously 

improving operational efficiency.

I n  2 0 2 0 ,  t h e  C o m p a n y ’ s  f i x e d - l i n e 

broadband access revenue amounted to 

RMB42.6 billion, representing an increase 

of 2.4% year-on-year. Fixed-line broadband 

subscribers registered a net addition of 

2.62 million, reaching a total of 86.10 

million subscribers. The penetration rate of 

the integrated service among fixed-line 

broadband subscribers reached 64%, 

representing a year-on-year increase of 5 

percentage points.

Steadily enhancing proprietary 

capabilities to consolidate the 

foundation for innovative business 

development

T h e  C o m p a n y  f i r m l y  s e i z e d  t h e 

development opportunities of digital 

industrialisation and industrial digitisation. 

I t  act ively  supported the pandemic 

prevention and control as well as the 

resumption of work, production and 

schooling, with its innovative cloud service 

models and digital pandemic prevention 

effort being widely recognised. Focusing on 

key areas such as smart city,  digital 

government and industrial Internet, the 

Company promoted the  integrated 
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market ing model  of  “c loud + smart 

networks  +  smart  app l i cat ions”  to 

thoroughly develop application products in 

key industries. Based on cloud network 

capabilities, the Company built a “6+N+1” 

innovative business capability system and 

proudly released new WO Cloud 6.0, which 

integrated the capabilities of cloud, Big 

Data, IoT, artificial intelligence, security and 

blockchain. The initial establishment of WO 

Cloud PaaS had been applied in scale in key 

areas such as smart city and digital 

government, showing that the research and 

development, promotion and operation 

capabilities of the Company’s proprietary 

products steadily improved. The Company 

strengthened acquisition of leading and top 

talents such as CTOs and architects on 

market-oriented basis, enhancing its 

proprietary research and development 

capabilities continuously.

During the year, the Company’s revenue 

from industry Internet business increased 

by 30.0% year-on-year to RMB42.7 billion, 

as a percentage of the overall service 

revenue increased to 15.5%. Among which, 

revenue from ICT business grew 33.4% 

year-on-year to RMB13.4 billion; revenue 

from IDC and cloud computing reached 

RMB23.4 bil l ion with a year-on-year 

increase of 26.1%; revenue from the 

Internet of Things (IoT) and Big Data 

services reached RMB4.2 bil l ion and 

RMB1.7 billion respectively, representing a 

year-on-year growth of 39.0% and 39.8% 

respectively. Driven by the sound growth of 

innovat ive  bus iness  and  f i xed- l ine 

broadband business, the Company’s fixed-

line service revenue reached RMB116.9 

billion, up by 10.6% year-on-year. In the 

future,  the Company wi l l  speed up 

addressing the shortcomings of key core 

c a p a b i l i t i e s ,  p r o m o t e  p r o p r i e t a r y 

technological innovation and continue to 

carry out in-depth cooperation to achieve 

win-win with partners.

NETWORK CONSTRUCTION
Comprehensive promotion of “co-build and co-share” of 

5G network continuously improved return

The Company executed the new development philosophy, 

implemented the new infrastructure requirements and built the 

world’s first and largest “co-build and co-share” 5G network with 

China Telecom, with the total scale of 5G base stations of 380,000, 

achieving the coverage scale basically equivalent to that of the 

leading operator for the first time in history. The “co-build and co-

share” initiative resulted in a cumulative saving of network 

investment of over RMB76.0 billion for both parties. It also 

significantly reduced network operating costs and greatly 

shortened the network deployment cycle. At present, the Company 

realised the world’s first scale commercialisation of Stand-alone 

network and achieved 100% Network Function Virtualisation (NFV) 

in 5G core network. During the year, the Company achieved a scale 

breakthrough in 4G networks “co-build and co-share” with China 

Telecom by adding 170,000 “co-build and co-share” 4G base 

stations and saved a total of RMB9.0 billion for both parties in 

network investment. The Company actively promoted the co-build 

of optical cables and the co-share of fiber core and cloud 

infrastructure, significantly improving the network utilisation and 

efficiency.

Precise investment enhanced quality, return and 

differentiated network edges

The Company insisted on focused, precise and value-oriented 

deployment with iterative investment flexibility, which significantly 

improved network quality and enhanced network service support 

capabilities. In mobile network, the Company adhered to the Focus 

Strategy and “co-build and co-share”. It strived to achieve 4/5G 

network integration and unified voice carrying by IMS. In fixed-line 

broadband, the Company continued to maintain its leading position 

in coverage, speed, user experience and services in Northern China, 

while focusing on tackling shortcomings and improving capabilities 

in Southern China. The Company also continued to improve the 

premium network for government and enterprises customers, 

deepened the cloud infrastructure and data centers layout, 

enhancing network competitiveness. The Company stepped up 

efforts in digital transformation and innovation of network and 

continued to promote the evolution of network cloudification, 

further optimising the infrastructure of cloud and network 

integration. Aligning with the trend of network evolution, the 

Company systematically promoted the operation system reform of 

network function, continuously improving the efficiency and 

effectiveness of network operations. During the year, the 

Company’s mobile network NPS and fixed-line broadband NPS 

c o n t i n u e d  t o  i m p r o v e ,  a c h i e v i n g 

remarkable results in high-quality network 

development.

MIXED-OWNERSHIP 
REFORM
Achievements and benefits of mixed-

ownership reform further emerged 

and consolidated

The Company continued to explore new 

governance based on mixed-ownership 

reform and its own resources and edges. It 

a c c e l e r a t e d  t h e  p r o m o t i o n  o f 

comprehensive digital transformation, 

in t roduced  the  super ior  resources 

advantages of strategic investors and 

partners in the course of its development, 

consolidating the foundation for mixed-

ownership reform and transformation. 

During the year, the cooperation of the 

Company with the eco-system progressed 

steadily.  The joint ventures such as 

Yunlizhihui, Yunjingwenlv, Yundi, Yundun 

and Smart Steps continued to promote 

product research and development and 

i terat ion  upgrade  to  boost  market 

expansion, significantly increasing the 

Company’s product capabilities and market 

shares in areas such as smart city, tourism, 

industrial Internet, network security and 

demographic Big Data. The Company also 

a c t i v e l y  d e p l o y e d  n e w  t r a c k s  b y 

establishing several strategic cooperation 

centers and joint laboratories with Baidu, 

Alibaba and JD to explore 5G application 

scenarios with artificial intelligence, edge 

computing and network slicing, etc., 

creat ing di f ferentiated competit ive 

advantages brought by resources edges of 

strategic investors of mixed-ownership 

reform.
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C H A I R M A N ’ S  S T A T E M E N T

Improved quality and expanded scope in operational 

reform had opened a new chapter in comprehensive 

digital transformation

The Company synergistically advanced reform and comprehensive 

digital transformation. The reform of the operating systems of six 

professional functions was fully implemented with workflow 

redesigned and rationalised, empowering digital and innovative 

operation. During the year, the number of management 

departments was optimised continuously in the headquarters. The 

structure of provincial branches was further streamlined and 

flattened with increasing features of matrix. The Company 

accelerated the construction of the “five major middle platforms” 

and historically completed 100% migration to the centralised 

Business Support System (cBSS), further expanding its leadership 

brought by the centralised IT system. The Company’s supply chain 

system pioneered in digital transformation among central State-

owned enterprises, and achieved Internet-based transactions of 

over 80%, remarkably growing operational efficiency and 

development efficacy. The scope of market-oriented reform of sub-

ordinate companies was further expanded and the transformation 

of operating mechanisms accelerated, continuously releasing the 

intrinsic energy and vitality of the Company.

SOCIAL RESPONSIBILITY AND CORPORATE 
GOVERNANCE
The Company actively leveraged information communication to 

drive and facilitate the value chain as well as the economic and 

social development. It also set a positive example in fulfilling 

economic, environmental and social responsibilities. During the 

year, facing the sudden pandemic, the Company vigorously 

delivered communication assurance and smooth network traffic. 

Leveraging the advantages of new digital technology, the Company 

supported precise pandemic prevention and control and orderly 

resumption of work, production and schooling. Unicom Big Data 

Co., Ltd. was awarded the honorary title of “National Advanced 

Group in Fighting Against COVID-19”. Capitalising on its network 

and technological advantages, the Company supported targeted 

poverty alleviation and accelerated the infrastructure construction 

such as broadband and 4/5G network, striving to narrow the digital 

divide in poverty-stricken areas. In addition, the Company adhered 

to the harmonious symbiosis of human and nature, vigorously 

promoted green and low-carbon technology, strengthened 

electromagnetic radiation management and build a green supply 

chain so as to guard the safety boundary of the natural ecological 

environment.

The Company continued to excel its 

corporate  governance  mechan ism, 

enhance execution and strengthen risk 

management and internal control, in a bid 

t o  p r o v i d i n g  s o l i d  s u p p o r t  f o r  t h e 

sustainable and healthy development of 

the Company. In 2020, the Company 

attained a number of accolades, including 

being awarded “Asia’s Best Corporate 

Governance Company” by FinanceAsia and 

voted “Asia’s No. 1 Most Honored Telecom 

Company” by Institutional Investor for the 

fifth consecutive year and ranked 286th in 

“The Forbes Global 2000”.

The former  US Pres ident  i ssued an 

executive order 13959 (the “Executive 

Order”)  on 12 November 2020,  and 

subsequently the US Department of 

Treasury’s Office of Foreign Assets Control 

issued the guidance. The Executive Order 

and the guidance prohibit any transaction 

by any US person in publicly traded 

securit ies ( including, among others, 

derivatives thereof) of certain Chinese 

companies, including the Company. The 

New York Stock Exchange (“NYSE”) staff 

determined that, based on the Executive 

Order and the guidance, it commenced the 

process to delist the Company’s American 

Depositary Shares (the “ADSs”)  and 

suspended trading in the Company’s ADSs 

from 11 January 2021. Since its listing on 

The Stock Exchange of Hong Kong Limited 

and the NYSE in 2000, the Company has 

complied str ict ly  with the laws and 

regulations,  market rules as well  as 

regulatory requirements of its listing 

venues,  and has  been operat ing  in 

accordance with laws and regulations. The 

Company  was  d i sappo inted  by  the 

Executive Order and NYSE decisions, which 

led to a negative impact on the trading 

prices of its ordinary shares and ADSs and 

harmed the interests of the Company and 

its shareholders. In order to protect the 

i n t e r e s t s  o f  t h e  C o m p a n y  a n d  i t s 
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shareholders, on 20 January 2021, the 

Company filed with the NYSE a written 

request for a review of the determination 

by a Committee of the Board of Directors of 

the NYSE. Please refer to the Company’s 

announcement dated 21 January 2021 for 

details. The Company will continue to pay 

close attention to the development of 

related matters and also seek professional 

advice and reserve all rights to protect 

lawful rights of the Company.

OUTLOOK
Currently, with the rapid development of 

information technology, we are entering a 

rapidly changing information era. It is 

foreseeable that in the near future, 

u b i q u i t o u s  c o n n e c t i o n s  a n d  r a p i d 

t r a n s f o r m a t i o n  a r i s i n g  f r o m 

intelligentisation and digitisation will 

profoundly impact the form of social and 

e c o n o m i c  o p e r a t i o n s .  T h e  d i g i t a l 

industrialisation and industrial digitisation 

will give birth to a huge emerging market. 

At the same time, the risks resulting from 

the rapid changes in domestic and overseas 

m a c r o e c o n o m i c  e n v i r o n m e n t ,  t h e 

emergence of new industry competitive 

dynamic and the transformation of new 

and old growth drivers will bring new 

challenges to the corporate development in 

the future.

In 2021, facing the complicated changes in 

the internal and external environment, the 

Company  wi l l  f i rmly  grasp  the  key 

opportunities for the scale development of 

5G, continue to deeply implement the 

s t r a t e g y  o f  f o c u s ,  i n n o v a t i o n  a n d 

cooperation, accelerate the comprehensive 

digital transformation and focus on shaping 

the “Five-high” new development edges 

with high-quality service, high-quality 

development, highly effective governance, 

h i g h - t e c h  e n g i n e  a n d  h i g h - v i t a l i t y 

operation. The Company will also adhere to 

win-win cooperation,  act ively dr ive 

innovation, ignite organisational vibrancy and continuously 

promote development transformation and upgrade. It will 

comprehensively improve quality of growth and operational 

efficiency, in order to create greater value for shareholders, 

customers and society.

Lastly, on behalf of the Board of Directors, I would like to express 

our sincere gratitude to all shareholders, customers and fellows 

across society for their support and to all employees for their 

continuous dedication and contribution along the way!

Wang Xiaochu

Chairman and Chief Executive Officer

Hong Kong, 11 March 2021

Note 1:  EBITDA represents profit for the 

year before finance costs, interest 

income, share of net profit of 

associates, share of net profit of 

joint ventures, other income-net, 

income tax expenses, depreciation 

a n d  a m o r t i s a t i o n .  A s  t h e 

telecommunications business is a 

capital intensive industry, capital 

expenditure and finance costs may 

have a significant impact on the 

net profit of the companies with 

s i m i l a r  o p e r a t i n g  r e s u l t s . 

Therefore, the Company believes 

that EBITDA may be helpful in 

analysing the operating results of a 

te lecommunicat ions  serv ice 

o p e r a t o r  l i k e  t h e  C o m p a n y . 

However, it is a non-GAAP financial 

measure which does not have a 

s t a n d a r d i s e d  m e a n i n g  a n d 

therefore may not be comparable 

to similar measures presented by 

other companies.

Note 2:  F r e e  c a s h  f l o w  r e p r e s e n t s 

operating cash flow less capital 

expenditure. However, it is a non-

GAAP financial measure which 

does not have a standardised 

meaning and therefore may not be 

comparable to similar measures 

presented by other companies.
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ajorM E V E N T S

January 2020 December 2020

September 2020February 2020

China Unicom achieved full coverage of 3G/4G/5G 

networks in Huoshenshan Hospital in a 36-hour 

uninterrupted construction to support pandemic 

prevention and control

China Unicom fully completed the 100% high-quality migration of cBSS, 

becoming the first operator in the industry to realise the centralised 

carrying of all services and all users nationwide

China Unicom launched its new corporate brand image in an 

all-round way and advocated “Innovation walks with 

Intelligence”

China Unicom provided 5G+ thermal imaging human body 

temperature screening solutions across the country to firmly 

build the first line of defense for pandemic prevention and 

control

April 2020
June 2020

May 2020

China Unicom officially released its first MEC (Multi-access Edge 

Computing) large-scale edge cloud commercial network

China Unicom, China Mobile and China Telecom jointly released 

5G Messaging White Paper, expounding the core concept of 5G 

Messaging and specifying related business functions and 

technical requirements

China Unicom built the first in-pit 5G commercial network in the 

country, enabling 5G+ smart mining solutions to enter a new stage 

of large-scale promotion

China Unicom and its partners established an education joint venture “iCloud Wisdom”

China Unicom Guangxi Branch launched operational reform by socialised cooperation

China Unicom announced entering the “Three-Gigabit” era and provided customers with the ultimate 

experience of a new generation of high-speed Internet access in all scenarios
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Increasingly 
solid fundamental

“New blue ocean”

5G

Edge
computing

Smart
city

Industry 
Internet

IoT

Big Data

AI IoV

Smart 
healthcare

Cloud 
computing

Smart 
home

Smart 
education

Autonomous
driving

Smart 
culture 

& tourism

• Maintain industry leading revenue & profit growth

• Achieve significant enhancement in service quality

• Forge differentiated advantages by digital transformation 

• Continue to improve corporate governance efficiency

Major goals in 2021

Gaining momentum in 
key areas

Differentiated development 
turning robust

• Firmly implement the strategy of focus, innovation & 
cooperation

• Accelerate comprehensive digital transformation

• Strengthen intelligent operation & services

• Deepen mixed-ownership reform

• Continuously extend in network “co-build, co-share & 
co-maintain”

…

…

…

Endeavour to Achieve High-quality Development



促进未来收入和价值提升促进收入和价值持续提升

Efficiently enhance edges 
& return with 5G network 
“co-build co-share” 

Potential collaboration 
with 14 strategic 
investors & benefits from 
market-oriented system 
& mechanism reform, 
leveraging mixed-
ownership reform

促进未来收入和价值提升

Established long-term 
relationship with  
government & enterprise 
customers; innovative 
business capabilities

1+1>2

Centralised IT system supports open 
cooperation
• 100% subscribers migrated to cBSS

system
• Network-wide services enabled by a 

single connection

Full SDN upgrade with cloud-network 
integration. The only operator in the 
nation with automatic service enabling 
for multiple cloud vendors’ networks

To drive continuous growth in revenue & value

Actively Leverage Differentiated Edges



• Strengthened self-discipline on rational & orderly competition to deepen 
value-oriented operation & promote high-quality & orderly industry 
development

• Shifted focus from subscriber scale to quality & value

• Continued to strengthen digital transformation & innovative differentiated 
operations

• Rigorously controlled customer acquisition cost, ineffective & low-value 
products & channels

• 5G service further strengthened the recovery momentum of mobile service 
revenue & ARPU in 2H2020, as 5G network, terminal & applications gained 
maturity 

-6.6%

-3.8%
-2.8%

3.2%

1H2019 2H2019 1H2020 2H2020

Steadily recovering

Mobile service revenue YoY change

2020

5G package 
subscriber1

70.83 mil

5G subscriber             
market share1

22.0%
> Overall mobile market 

share of 19.1%

5G package subscriber 
penetration1

23.2%
> Industry average of 

20.2%

Mobile ARPU

4.1% yoy Mobile service 
revenue rebounded

0.2% yoySelling & marketing 
expense 

9.2% yoy







Further Delivered Success in Transformation & Innovative Development 
of Mobile Business

Note:
1. As of 31 Dec 2020



23.0

32.9

42.7

8.7%

12.4%

15.5%

2018 2019 2020

As % of service revenue

Industry Internet Revenue
(RMB Bil) • Seized the growth opportunities brought by digital industrialisation & industry 

digitisation

• Promoted the integrated sales model (“cloud + smart networks + smart 
applications”), focusing on key industry application products

• Strengthened innovative talent development with over 7k talents; recruited 
leading & top talents of CTO & architects on market-oriented basis

• Deepened business cooperation with strategic investors & industry leaders, 
with a number of JVs established, creating powerful alliance & synergising
edges

• Enhanced product standardisation & scale replication, while strengthening 
proprietary innovative capability to expand margin progressively

• Actively nurtured innovative 5G + vertical applications

Strong Growth Momentum of Innovative Businesses



5G CAPEX
2021E

Maintain focused deployment 
while saving substantial 
investments & costs through 
“co-build co-share”

Dynamic investment with due 
regard to technology advancement, 
value chain maturity, market & 
business demand, etc.

No. of 5G BTS in use: ≈380k1 ≈700k

Net add of 5G BTS: ≈300k
(of which China Unicom built nearly half)

≈320k
(of which China Unicom to build nearly half)

Coverage：

• Achieved coverage in urban areas of all cities 
nationwide, affluent counties and indoor 
coverage of major premises, leveraging 3.5GHz 
frequency band (bandwidth: 200MHz for 
outdoor (max.) & 300MHz for indoor (max.))

• To extend in-depth & indoor coverage in city 
urban areas & coverage of major counties & 
affluent towns, fully leveraging the hybrid 
deployment of 2.1GHz & 3.5GHz bands; 2.1GHz
band is mainly used for wide coverage & general 
indoor coverage to lower TCO

Network evolution: • World’s first scale commercialisation of SA 
network; 100% NFV in 5G Core

• SA network fully compatible, strong push for 
network slicing, URLLC, 5G private networks & 
MEC commercialisation

≈RMB34.0 Bil

2020
≈RMB35.0 Bil

Note: 
1: 5G BTS sharing ratio increased from 50% at the beginning of 2020 to 100%

Achieve industry-leading 5G 
network speed & network 
quality comparable with the 
leading operator

5G

5G Network Deployment 



82.1%

53.5% 20.1%

100%

*  In 2017, approximately 10.9 billion shares of China United Network Communications Limited were acquired by the strategic investors introduced by the mixed-
ownership reform through non public share issuance and transfer of existing shares. These shares were no longer restricted from sale in November 2020. 

**  Pursuant to the initial grant of restrictive share incentive scheme, China United Network Communications Limited granted approximately 800 million restricted 
shares to the core employees, of which, approximately 300 million shares were unlocked in April 2020.

***  Excluded the interest regarding the pre-emptive right owned by China Unicom Group Corporation (BVI) Limited in 225,722,791 shares of the Company.

As at 31 December 2020

Strategic investors*, employee restrictive incentive shares**

and other public shareholders

26.4%***

17.9%

63.2%

36.8%

China Unicom (BVI) Limited Public Shareholders

CHINA UNITED NETWORK
COMMUNICATIONS GROUP

COMPANY LIMITED

ompanyCP R O F I L E

hareholdingS S T R U C T U R E

China Unicom (Hong Kong) Limited (the “Company”) was incorporated 

in Hong Kong in February 2000 and was listed on the New York Stock 

Exchange (“NYSE”)# and The Stock Exchange of Hong Kong Limited 

on 21 June 2000 and 22 June 2000 respectively. On 1 June 2001, the 

Company was included as a constituent stock of the Hang Seng Index. 

The Company merged with China Netcom Group Corporation (Hong 

Kong) Limited on 15 October 2008. 

The Company was one of the “Fortune Global 500” companies for 

consecutive years, and ranked 290th in “Fortune Global 500” for the 

year 2020. It was also voted as “Asia’s No.1 Most Honored Telecom 

Company” for the fifth consecutive year by Institutional Investor. 

The Company is committed to being a creator of smart living trusted by 

customers, connecting the world to innovate and share a good smart 

living, improving the quality of products and services continuously to 

fulfill customer needs. Future products and services will be developed 

in a “smart” way. Internet of Things, cloud computing, Big Data and 

other technologies will be used for the smart processing on data 

and information. The Company’s telecommunication network covers 

China and connects to the world. It operates a wide range of services, 

including mobile broadband, fixed-line broadband, mobile voice, 

fixed-line voice, ICT, data communications and other related value-

added services. As at the end of 2020, the Company had mobile billing 

subscribers of about 306 million, of which 4G and 5G subscribers 

of about 270 million, fixed-line broadband subscribers of about 86 

million, and fixed-line local access subscribers of about 47 million. 

As at 31 December 2020, the ultimate parent company of the Company, 

China United Network Communications Group Company Limited had 

an effective interest of 52.1% of the shares in the Company through 

China United Network Communications Limited (“A Share Company”), 

China Unicom (BVI) Limited and China Unicom Group Corporation (BVI) 

Limited; the strategic investors, employee restrictive incentive shares 

and the public shareholders of A Share Company had an effective 

interest of 27.8% of the shares in the Company through A Share 

Company’s shareholding in China Unicom (BVI) Limited. The remaining 

20.1% of the shares in the Company were beneficially owned by public 

shareholders.

# Based on the Executive Order 13959 issued on 12 November 2020 by 
the former President of the United States and the guidance by the US 
Department of Treasury’s Office of Foreign Assets Control, NYSE staff 
determined to commence proceedings to delist the Company’s ADSs and 
suspended trading in the Company’s ADSs from 11 January 2021. In order 
to protect the interests of the Company and its shareholders, on 20 January 
2021, the Company filed with the NYSE a written request for a review of the 
determination by a Committee of the Board of Directors of the NYSE. Please 
refer to the Company’s announcement dated 21 January 2021 for details. 

China Unicom
Group Corporation
(BVI) Limited

CHINA UNITED NETWORK
COMMUNICATIONS LIMITED

(Issued shares: approximately 31.0 billion shares)

CHINA UNICOM (HONG KONG) L IMITED
(Issued shares: approximately 30.6 billion shares)

CHINA UNICOM (HONG KONG) LIMITED ANNUAL REPORT 20202 3



ecognitionR
A N D  A W A R D S

For more information, please visit the Company’s website at www.chinaunicom.com.hk
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www.chinaunicom.com.hk


CORPORATE
INFORMATION

BOARD OF DIRECTORS (As at 11 March 2021)

Executive Directors

Wang Xiaochu Executive Director, Chairman and Chief Executive Officer

Chen Zhongyue Executive Director and President

Li Fushen Executive Director 

Zhu Kebing Executive Director and Chief Financial Officer

Fan Yunjun Executive Director and Senior Vice President

Independent Non-Executive Directors

Cheung Wing Lam Linus

Wong Wai Ming

Chung Shui Ming Timpson

Law Fan Chiu Fun Fanny

Audit Committee

Wong Wai Ming (Chairman)

Cheung Wing Lam Linus

Chung Shui Ming Timpson

Law Fan Chiu Fun Fanny

Remuneration Committee

Cheung Wing Lam Linus (Chairman)

Wong Wai Ming

Chung Shui Ming Timpson

Nomination Committee

Chung Shui Ming Timpson (Chairman)

Wang Xiaochu 

Law Fan Chiu Fun Fanny

QUALIFIED ACCOUNTANT AND COMPANY SECRETARY
Yung Shun Loy Jacky

AUDITOR
KPMG

Public Interest Entity Auditor registered in accordance with the 

Financial Reporting Council Ordinance

LEGAL ADVISORS
Freshfields Bruckhaus Deringer

Sullivan & Cromwell LLP

REGISTERED OFFICE
75th Floor, 

The Center, 99 Queen’s Road Central, 

Hong Kong

Tel: (852) 2126 2018

MAJOR SUBSIDIARY
China United Network Communications Corporation Limited

No. 21 Financial Street, 

Xicheng District, Beijing 100033, P.R.C.

Tel: (86) 10 6625 9550

SHARE REGISTRAR
Hong Kong Registrars Limited

Shops 1712-1716, 

17th Floor, Hopewell Centre

183 Queen’s Road East, 

Wanchai, Hong Kong

Tel: (852) 2862 8555

Fax: (852) 2865 0990

Email: hkinfo@computershare.com.hk

AMERICAN DEPOSITARY RECEIPTS DEPOSITARY
The Bank of New York Mellon

BNY Mellon Shareowner Services 

P.O. Box 505000, 

Louisville, KY 40233-5000

Tel:  1-888-269-2377 (toll free in USA)

 1-201-680-6825 (international)

Email: shrrelations@cpushareownerservices.com

PUBLICATIONS
Under the United States securities law, the Company is required to file 

an annual report on Form 20-F with the United States Securities and 

Exchange Commission by 30 April 2021. Copies of the annual report as 

well as the U.S. annual report on Form 20-F, once filed, will be available 

at:

Hong Kong China Unicom (Hong Kong) Limited

75th Floor, The Center, 

99 Queen’s Road Central, Hong Kong

United States The Bank of New York Mellon

240 Greenwich Street, 

New York, NY 10286, USA

STOCK CODE
Hong Kong Stock Exchange: 762

New York Stock Exchange: CHU

COMPANY WEBSITE
www.chinaunicom.com.hk
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